
 

 

 

 

DESIGN CHALLENGE: MARKETING STRATEGY  

 

This challenge has been put together by the National Skills Academy and the Royal 
Opera House. Tips have been added by the judges as to what they will be looking for in 
your submission.  

For the Marketing Strategy Challenge we would like you to:  

a) Produce a sketchbook that shows initial and final sketches that communicate 
design ideas for standard marketing materials such as a poster, flyer or series 
of postcards advertising your forthcoming production of Puccini’s Tosca which 
will be staged at the Royal Opera House  

b) Produce a poster, flyer or series of postcards and submit your initial design 
ideas and your final product 

c) Design a marketing strategy and aim it at a specific group in the population that 
you have identified as not generally being associated with an interest in opera. 
Be creative in your use of materials: web pages, social media and other means 
of communication 

d) Provide us with some research explaining all your choices and visual evidence of 
your work 

Tips from the Judges 

Ask yourself the following questions to help you start your designs:  

a. What is your Marketing Strategy trying to say? 

b. Who is it aimed at? 

c. What information needs to be put on the marketing materials? 

d. What do the marketing materials say about the production that the 
member of public is going to see? Will it be a contemporary production 
or will it be traditional? Is it a tragic opera or a comedy? 

e. Why have you chosen the materials/ resources you have for your chosen 
target group?  

Point to Remember 
 

• We don’t just want to see a finished product – we want to understand your 
thinking behind the decisions you made. You need to ensure that you provide 
strong supporting evidence explaining and demonstrating how you developed 
and created your work.   

 


