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Dear Designer, 
 
We are very much looking forward to working with you as a designer for the Royal Opera House. 
The production you will be working on will be the ballet The Sleeping Beauty. 
 
As a media designer, your brief is to fulfil a learning resource for young people (aged between 
11-16 years old) who are visiting the Royal Opera House for the first time to see The Sleeping 
Beauty. Our objective is to equip them with an entry point into of the production so they can 
fully understand the ballet and learn from your digital resource before arriving at Covent Garden 
to see the production. You will choose a Director’s Vision which will inform the overall look of 
your resource and can feed into your content ideas. 
 
We will need to see concrete knowledge of ballet as an art form, the Royal Opera House and 
The Sleeping Beauty in your final pitch.  The following list is a research guide, although you do 
not need to cover all the below in your research:  
 
Ballet as an Art Form 

o What is ballet, and what does an audience need to prepare for such 
performances? 

o How is a story told through movement?  
o What is a choreographer and what do they do?  

 
The Sleeping Beauty 
The Narrative 

o What happens in the ballet? 
o How will the students be able to follow the story?  
 

Characters 
o Who are the main characters in the ballet?  
o Which are the key characters for an audience to understand the story? 

 

What will the resource be? 



Your digital resource should be a format or medium that you feel best communicates to the 
target audience, and must communicate a combination of the information above and more 
importantly be engaging, interesting and relevant to your audience – the students coming to see 
the show. You may create: 

- Part of a website – these should be examples of current content 
- An animation 
- The beginnings of a game  
- The beginnings of an app 

 
It is important to note that you will not be expected to create an entire resource such as a whole 
website or a completed app as this can be very technical and time consuming. The important 
elements to focus on are the process of your resource, evidence of the research behind it and 
the strategy you have to develop it.  
 

Please ensure that these elements are in your final pitch: 
 
Research – this can be displayed through PowerPoint, sketchbooks, CDs, DVDs, photographs). 
This should make up 60% of your final presentation.   
 
Strategy – tell and show us how you would you develop your product beyond  
 
Your resource - show a small example of what the final product will be. This will be 40% of your 
final presentation   
 
See below for other resources such as knowing your client and various other films to support 
your work. 
 
Good luck and we look forward to seeing your digital learning resource.  
 
Yours sincerely,  
 
Head of Media, Royal Opera House.  
 
****************************************************************************** 
FURTHER READING  
 
Understanding your client:  
What is the Royal Opera House and how do they communicate digitally? 
What Digital content already exists?  
What learning and participation programmes does the Royal Opera House have?  
 
www.roh.org.uk 
 
www.roh.org.uk/learning 
 
https://twitter.com/RoyalOperaHouse 
 
https://www.facebook.com/royaloperahouse 

http://www.roh.org.uk/
http://www.roh.org.uk/learning
https://twitter.com/RoyalOperaHouse
https://www.facebook.com/royaloperahouse


 
http://www.youtube.com/royaloperahouse 
 
Flickr Page: http://www.flickr.com/photos/royaloperahouse 
 
The Sleeping Beauty 
Rehearsal of Sleeping Beauty: http://www.youtube.com/watch?v=Q74fEYxMsuk 

http://www.youtube.com/royaloperahouse
http://www.youtube.com/watch?v=Q74fEYxMsuk

