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Dear Designer, 
 
We are very much looking forward to working with you as a Marketing Designer for the Royal 
Opera House. The production we are going to focus on will be the ballet The Sleeping Beauty. 
 
As Marketing Designer, your brief is to research, plan and create a marketing strategy and final 
marketing piece from it to promote the ballet The Sleeping Beauty to young people (aged 
between 11-16 years old) who are visiting the Royal Opera House for the first time. You will 
choose a Director’s Vision which will inform the overall look and feel of your design.  
 
We will need to see concrete knowledge of ballet as an art form, the Royal Opera House and this 
specific  interpretation of The Sleeping Beauty in your final pitch. The following list is a research 
guide:  
 
THE ROYAL OPERA HOUSE – UNDERSTANDING YOUR CLIENT  

o What is the Royal Opera House?  
o How does the Royal Opera House currently use marketing?  
o What information does the Royal Opera House currently include on their  

  marketing materials?  
 
UNDERSTANDING YOUR TARGET GROUP 

o Research on the target group and how to best market to them. Be creative in 
 your use of materials: web pages, social media and other means of 
 communication.   
 

BALLET AS AN ART FORM 
 

o  Who is the Royal Ballet and what kind of repertoire do they perform? (from 
classical to contemporary). 

o What would a Ballet audience be looking for in a piece of communications that 
might be specific to this art form? 



 
THE SLEEPING BEAUTY – UNDERSTANDING THE BALLET 
 
The Narrative 

o What happens in the ballet, what is the story? 
 

 

What will the marketing strategy be? 
Your final marketing material can be: 

 A poster 

 A Flyer 

 Series of post cards 

 An E-Flyer 
 
It is important that the final design fits into your marketing strategy and relates to your research 
about the art form, the Royal Opera House and your target group. It is important that we 
understand your thinking behind the decisions you have made.  
 

Please ensure that these elements are in your final pitch: 
 
Research – this can be displayed through PowerPoint, sketchbooks, CDs, DVDs, photographs.  
 
Strategy – tell and show us who your design is aimed at and how it will fit into a wider 
marketing campaign.  Think about how you can show us the wider strategy even though you are 
only focusing on one piece; this could be through a breakdown of the other elements or some 
basic images of the companion pieces 
 
Your Final Design – produce a poster, flyer, a series of postcards, or E-flyer and submit your 
initial design ideas and your final product.  
 
See below for other resources such as Understanding  your Client and various other films to 
support your work. 
 
Good luck and we look forward to seeing your marketing strategy and design.  
 
Yours sincerely,  
 
Director of Marketing, Royal Opera House.  
 
****************************************************************************** 
FURTHER READING  
Understanding your Client:  
What is the Royal Opera House and how do they communicate through marketing? 
www.roh.org.uk 
 
What We Do - The Royal Opera House: http://www.youtube.com/watch?v=vaBKWi3qoRU 
 

http://www.roh.org.uk/
http://www.youtube.com/watch?v=vaBKWi3qoRU


What branding rules does the Royal Opera House use?  
http://www.roh.org.uk/branding 
 
Flickr Page: http://www.flickr.com/photos/royaloperahouse 
 
The Sleeping Beauty 
Rehearsal of Sleeping Beauty: http://www.youtube.com/watch?v=Q74fEYxMsuk 

http://www.roh.org.uk/branding
http://www.youtube.com/watch?v=Q74fEYxMsuk

