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First Look: The Royal Opera House opens a destination 

shop in the heart of Covent Garden, partnering with 

pioneering young designers and heritage brands 

 

The Royal Opera House has unveiled a contemporary shop curated with products that 

celebrate the illustrious craftsmanship and heritage of the Royal Opera House, created 

in collaboration with pioneering young designers and heritage brands. The new 

product ranges present covetable fashion accessories, clothing and homeware, with 

many products featuring signature Royal Opera House prints and designs. We have a 

stunning array of merchandise designed by unexpected and imaginative new 

producers.    

New and exclusive licences with British brands, London makers and artisans, 

alongside surprising, innovative and creative collaborations, position the Royal Opera 

House Shop as a must-see retail destination in the heart of Covent Garden. 

The Royal Opera House has unveiled its fresh, new look following a three-year 

transformation by award-winning architect Stanton Williams, and its multi-million-

pound refurbishment today launches this brand-new shopping proposition. Opening 

its doors to a large, elegantly refurbished space, the destination shop presents a host 

of artistic stories, beautifully conceived with a strong sense of music, dance and 

theatre, and told through a wide range of new and unique products. 

The world-renowned Royal Opera House, a Grade I listed building, has undergone a 

transformative £50.7m renovation and for the first time in its history will be open 

every day from 10am, to welcome visitors to a new café, restaurant, bar, shop and free 

and ticketed events in its public spaces throughout the day. 
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The new product ranges in the Royal Opera House Shop embody cutting-edge artistry 

whilst reflecting current lifestyle trends. Our collaborators include The Cambridge 

Satchel Company, perfumier Miller Harris, and Scottish design duo Timorous Beasties 

(who created a heaven-sent illustrative piece featured on ceramics, textiles and 

accessories). The designs layer Timorous Beasties’ signature silhouettes and richly 

garlanded flourishes with architectural, dance and orchestral motifs inspired by the 

Royal Opera House and its art forms. 

The children’s range brings a younger audience to theatre, inspiring them to both 

creativity and a passion for music and dance. The award-winning Melanie Smith from 

We Are Story has created a bespoke ‘Walk In Storybook’ featuring a ‘behind the 

scenes’ map of the Royal Opera House. This is a brilliant gift which demonstrates to 

children the beguiling work behind the scenes at the Royal Opera House, while 

encouraging them to create their own theatrical masterpieces. A diffusion range of fun 

and bespoke accessories has been developed using Melanie’s design. 

The shop will reflect our performance repertory, opening with a capsule collection 

inspired by Wagner’s Ring cycle. The range is designed by men’s fashion designer Rory 

Hutton and reflects the new direction of the Shop, as we work with upcoming creative 

talents who offer their own interpretations of the Royal Opera House repertory. 

Jewellery by Anna Wales intuitively captures the elegance of ballet, while James 

Brown from Pressed and Folded has created a bespoke design featuring a gallery of 

the greatest opera composers. 

Drawing inspiration from the new House, a collaboration with globally recognized 

architects Stanton Williams presents a range that focuses on artisan stationary and 

reproductions of original sketches for the new design of the building. This range will 

also include a Limited Edition portfolio which features a stunning giclée print of the 

Open Up Project signed by the architect himself. The new build and its materials have 

been used as inspiration throughout the shop, including in a collaboration with 

London jewellery designer Hannah Davies of Wolf and Moon. 

A wide range of prints and posters using contemporary and heritage images is also 

available as branded Royal Opera House merchandise, and includes our best-selling 

signature range, which has been refreshed with a new ROH colour palette. 

See the website range here. 

ENDS 
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PRESS OFFICE CONTACTS 

1. Download images here. 

2.  Request product images, product ranges and copy click here. 

2. For further information and interviews please contact Katharine Morgan.  

3. Request an invitation to the exclusive ROH retail launch event on Tuesday 9 

October, 7-8pm. 

 

About the Royal Opera House Open-Up project 

The Royal Opera House believes that opera and ballet should be experienced by 

everyone, and the Open Up project will make the Royal Opera House a daytime 

destination open to everyone, every day from 10am. The new bar, café, restaurant, free 

events and unique front-of-house displays will transform these dedicated new spaces, 

and welcome everyone to our revitalized home.  The brand-new Linbury Theatre will 

become the West End’s newest, most intimate theatre; it will showcase the best of the 

Royal Opera House’s art forms and provide a wealth of innovative world premieres, 

co-productions and collaborations. 
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